St. Louis BMW Club Gesundheit – Advertising Information
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Dear prospective Gesundheit advertiser:

If you are considering the possibility of advertising with us we would like to suggest that we offer an exceptional value. We print our publication 4 times each year and distribute approximately 1,000 copies. Most of them are mailed to local members. Some are sent to locations (dealers, repair shops, etc.) with high traffic areas where other customers/enthusiasts see the ads.

The typical active BMW Club member is a true enthusiast and has a higher than average disposable income. In addition to being an enthusiast and consumer, our members also often influence other consumers. We feel that this target audience represents a great opportunity for our advertisers.
If you have any questions you may email Steve Smart: advertising@stlbmwcca.org
Here is some detailed information that you will find helpful.

CIRCULATION: Approximately 1000 every quarter

CURRENT PRICING: Covers four publications

· Full page, inside cover - $575 (not currently available)

· Full page -  $460

· Half page - $230

· Quarter page - $120 (not currently available)

DEADLINES for submission:

· Winter: January 12 – In mailboxes end of February

· Spring: April 13 – In mailboxes end of May

· Summer: July 13 – In mailboxes end of August

· Fall: September 28 – In mailboxes middle of November

ORIGINAL ART REQUIREMENTS:

Provide "Camera ready" art in one of the following formats:

· Acrobat .PDF

· Hi resolution Photoshop .JPEG

Ad dimensions:

· Full Page: 7.875w x 10.5h inches

· Half Page: 7.875w x 5.125h inches horizontal

· Quarter Page, when available: 3.875w x 5.125h inches

Send artwork to:  advertising@stlbmwcca.org

Please Remit To:  The St. Louis BMW Club
Please mail to:


St. Louis BMW Club


c/o Steve Smart


1014 Treeshade Drive


St. Peters, MO 63376
Demographics from National BMWCCA
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The following statistics relate to the “Roundel”, the national monthly publication of BMWCCA. Please note that our local demographics for the Gesundheit may differ.
Audience Research Highlights:
Source: BMW Car Club of America Membership Survey Project

Amplify Communications, Superior CO

From the Executive Summary: “Roundel offers high readership among a sophisticated, high income demographic, that acts on advertising.”

	Percentage Male: 94%

Percentage Female: 6%

Median Age: 46

Age 18 – 29: 
11%

Age 30 – 39: 
25%

Age 40 – 49: 
34%

Age 50 – 59: 
22%

60 and over: 
  9%

Median Income: 
$121,000

Under $50,000

  6%

$50,000 - 75,000 
16%

$75,000 - 100,000
21%

$100,000-200,000 
36%

Over $200,000

21%

College Graduate: 
82%

Post Graduate:

37%

Employment: 

Executive/Managerial:


27%

Professional:



22%

Technical (engineer, technician, etc):
31%

Own primary residence:

85%

Own a second home:

16%

Own home computer:

98%

Number of BMW’s owned

One:

67%

Two:

22%

Three or more:
  7%


	Maintenance

Do it myself

42%

Independent Shop
31%

BMW Dealer

58%

Aftermarket purchases in past year

Car audio


22%

Tires



66%

Wheels



28%

Shocks



17%

Springs



11%

Radar detector


18%

Cellular telephone

29%

Maintenance/repair tools
47%

Wax/vinyl treatment/wheel clnr
72%

Interior upgrades

26%

Exterior upgrades

22%

Engine upgrades

25%

Handling upgrades

30%

Amount spent on aftermarket purchases in past year

$1 to $50 


  5%

$50 to $250


15%

$250 to $500


  9%

$500 to $1000


21%

$1000 to $1500


  7%

$1500 to $2000


  7%

More than $2000

17%




